
Style Guide 



When people come into contact with our library, we want them to feel 

 Comfortable; 

 Inspired; and 

 Guided 

so they come away from their experience with the library feeling satisfied. 

 

We think we can do this by changing the perceptions people currently have of 

the library (dated and quiet), to a place that’s  

forward-thinking   smart professional collaborative  inspiring fun.  

Please use this as a reference tool if you are creating 

physical or online content that bears the Library’s name. 

This style guide is a living document. As we progress and 

mature in our brand, so will this document. 

Style Guide 

Brand Promise: 
noun \brand\  noun prom·ise \prä-məs\  

https://www.merriam-webster.com/dictionary/noun
https://www.merriam-webster.com/dictionary/noun


 When adding logo to a design, try to keep either in the 

header or the footer of the page.  

 The logo should be prominent, but not domineering.  

 See the next pages for approved variations of the logo for 

use on promotional materials.  Do not distort the logo by al-

tering its design or colors.  If you need any alterations, please 

contact the Director or Assistant Director for approval. 

Logos & Colors 
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Logos & Colors Approved Variants 

https://www.swampscottlibrary.org/wp-content/uploads/Facebook-Photo-profile.jpg
https://swampscottlibraryfriends.org/


Alternate Colors  

Complimenting colors 

 To change #HEX values to RGB: https://www.rgbtohex.net/hextorgb/ 

 Colors can be tricky, when in doubt stick to the colors of the logo 

 The complimentary colors can be used to create contrast in your       

design.  Again, you would want to pick one set of complimentary      

colors to work with (one panel from one of the logo colors), and build 

color layers if you think your design can handle more color. 

 Less is more! 

 All colors are also in the Brand Kit on Canva 

Logos & Colors 
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https://www.rgbtohex.net/hextorgb/


Preferred Fonts 

 Fewer fonts in a document makes for a streamlined document: Maybe a special font for the title, 1 for 

headers, and 1 for text. 

 Eye-catching is important, but legibility is king! Catch eye’s with the design of the flyer when possible. 

Fancy fonts are nice, but do they pass the walk-by test? 

 Coloring text can be a great way to highlight certain information, but again, make sure it’s legible. 

CENTURY GOTHIC A classic font that is useful for text body. 

https://www.freefonts.io/downloads/glance-sans/
https://www.fontsquirrel.com/fonts/league-spartan
https://www.fontspace.com/kineticplasma-fonts/falling-sky
https://www.dafont.com/bebas-neue.font


Use these templates as a guideline for flyer creation.  The main thing to remember is to include 

the appropriate logos and library information in the footer.  This ensures that if the flyer is           

distributed outside the library it calls back to our organization and to our sponsors.  

Flyer Templates 

Examples (Footer Logo) 
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